Star Workplace

Careers, study

info at 2010 expd

THE SECOND annual Star
Workplace Expo will take place
at the Coca-Cola Dome from
‘March 19 to 21, 2010,

The is geared io bring di-

verse, superior exhibitors and
visitors together in an environ-

The 2010 expo will once
again provide an opporfunity

. for learmers, .students, ca-
reerists and the unemployed to |

.- inferact with organisations
" from the private, public, terti-
ary and recruitment sector.
_ Vis1tors will gain informa-
. t;qn on career ax_ld study oppor-
“tunities; thatwﬂlgwe
‘them a sirategic ‘advantage in
the competitive employment
sector. .
Corporate and learning in-

stitutions are encouraged to-

exhibit at and to utilise The Star

- Workplace Expo as a platform

for choice brand posmoning
‘s networking.

..+ The expo is aiming to in-

m‘ease its muiti-national corpo-

. rate ‘exhibitors to 100, aleng .

"with an added presence from
' the educational sector

. LearnmgPomt wilt be show-
' casmg the top -independent
" . school institations by present.
ing in an exciting way the many

. - aspects of school Iife including

music, song, and dance as well

as interactive art displays.
This platform will serveasa

cost-effective way for parents

_ and pupils to reach and assess a

wide cross-section of the top
independent educatlonal insti-
tutions.

In conjunction with Learn-

exhibition floor with full audio

visual, stage and grandstand

ment that wilk foster productzve ing Point Wﬂl be Global Educa-
_interaction and tion that will be
generate quali- -exhibiting more
fiedleads. - than 1 interna-
The  first ticnal universi-
expd, held in ties and further
March this year, learning institu-
attracted 14 500 - tions offering
visitors' and 70 study opportu-
o exlubltors —cne. nities abroad.
~of " the biggest An entrepre-
“for a first-time newr and smail
" exhibition held - business pavil-
~Catthe Coca-Cola e ion with special
Dome for many g cost-effective
. years, exhibitor pack-
R i 5 mnnnued Cola Dc agerates will be
: thJs Success A g L o offered to en-
- Cape Town in . 1921 March 29'5@ " courage smaller
- Septéember; re- - and “one-man”
- eeiving support business setups
from- the West- - to exhibit.
_ern Cape govermng bodies, in- - There is also a speaker’s
cluding the City of Cape Town. arena —a dedicated area on the

style seating, where industry -
specialists, life coaches and.

-career counsellors will make

presentations.

Interview booths and meet-
ing areas will be available for
recruitment initiative and per-
sonal dialogue.

. An exciting addition this
year is a competition promoting
literacy along with career ad-
vice, where qualifying partici-
pants will compete against each
other on stage and wi agruzes

An extensive marketing
campaign in excess of R3mil:
lion where major emphasis will

4
\‘

- be placed on direct marketing

initiatives with schools and ter-

tiary institutions to attract the
right calibre of visitor, will
realise exhibitors a measurable
refurn on investment through
their presence at the expo.

® For more information visit
www.workplaceexpo.co.za
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